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1 What is the role of advertising in developing economy? What are the important measures
to be taken in advertising? Explain briefly by taking an example in Indian context.

2 Write a short note on:
(a) Client agency relationship.
(b) Advertising agency skills & service.

3 What are the various measures to be taken in allocation of advertising budget? Explain
with an example.

4 (a) What is meant by brand image?
(b) What are the steps in media research?

5 (a) Write the importance of effective use of words in adverting.
(b) What is meant by production traffic copy?

6 How can we measure advertising effectiveness? What are the different methods used
while measuring advertising effectiveness.

7 What is meant by public relation campaign? What are the various steps in it? Explain by
taking an example.

8 What is the importance of power of publicity? Write the advantages and disadvantages of
publicity. Explain with an example.
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